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use of auctions, spot bids, or retail 
sales. 

[56 FR 36448, July 31, 1991, as amended at 63 
FR 31938, June 11, 1998] 

245.7302 Competitive sales. 

245.7302–1 Property descriptions. 

(a) Describe the property as ‘‘used’’ 
or ‘‘unused.’’ Indicate if unused prop-
erty is still in the manufacturer’s 
original containers. Qualifying state-
ments such as ‘‘well-preserved’’ or ‘‘re-
pairs required’’ are authorized. Do not 
use condition codes or the terms ‘‘new’’ 
or ‘‘salvage.’’ 

(b) Property descriptions must be ac-
curate and adequate for identification 
by prospective bidders. Use commercial 
terminology and original manufacturer 
and brand name, if applicable. 

245.7302–2 Lotting. 

(a) Consider combining property into 
lots when the quantities, value, or na-
ture of the property makes it uneco-
nomical to sell separately. 

(b) When lotting is appropriate and 
economically practical— 

(1) Size the lots to encourage bidding 
by small businesses or individuals; 

(2) Lot unused items by make or 
manufacturer, except when quantities 
or dollar values are small; 

(3) Lot commercially similar items 
when practicable; 

(4) Lot used and unused items sepa-
rately unless quantities, value, or na-
ture of property makes it uneco-
nomical to sell separately; 

(5) Size lots large enough to ensure 
the selling costs are not dispropor-
tionate to the anticipated proceeds. 

245.7302–3 Alternate bids. 

Offerors may be solicited to bid for 
groups or for the entire offering by use 
of the following: 

Item lllll (Alternate Bid) 
This item consists of all property listed 

and described in Items llll to llll, 
inclusive. Award under this item will be 
made only if the highest acceptable bid on 
this item is equal to, or greater than, the 
total of the highest acceptable bids on Items 
llll to llll, inclusive. 

245.7302–4 Basis for sale. 
(a) Unit price basis—requires the offer-

or to state the bid price in terms of the 
quantity or weight generally applied in 
commercial sales of similar items. 

(b) Lot price basis—requires the offer-
or to submit a bid for the entire lot. 
Use the lot price basis of sale only 
when property cannot be sold by unit 
measure or the potential sales return is 
small. 

245.7302–5 Mailing lists. 
(a) The plant clearance officer will 

ensure the contractor solicits a suffi-
cient number of bidders to obtain ade-
quate competition. 

(b) When large quantities of property, 
special commodities, or unusual geo-
graphic locations are involved, the 
plant clearance officer is encouraged to 
obtain additional listings from: De-
fense Reutilization and Marketing 
Service, Attn: DRMS-OCR, 74 North 
Washington Avenue, Battle Creek, MI 
49017–3092. 

245.7303 Formal bid procedures. 
(a) The contractor will use formal in-

vitations for bid unless the plant clear-
ance officer approves use of informal 
bid procedures. 

(b) The contractor shall solicit bids 
at least 15 calendar days before bid 
opening to allow adequate opportunity 
to inspect property and prepare bids. 

(c) For large sales, the contractor 
may use summary lists of items offered 
as bid sheets with detailed descriptions 
attached. 

(d) In addition to mailing or deliv-
ering notice of the proposed sale to 
prospective bidders, the contractor 
may, when the results are expected to 
justify the additional expense— 

(1) Display a notice of the proposed 
sale in appropriate public places. 

(2) Publish a sales notice in appro-
priate trade journals or magazines and 
local newspapers. 

(e) When the acquisition cost of the 
property to be sold at one time, in one 
place, is $250,000 or more, the con-
tractor shall send a notice of the pro-
posed sale to: U.S. Department of Com-
merce, Commerce Business Daily, 
Sales Section, P.O. Box 5999, Chicago, 
IL 60680. 
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